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Subject:  360 degree video: from hype to reality  

Coordinator: 
Other applicant(s): 

Thomas More University College (Media School) Thomas More 
(www.thomasmore.be ) is the largest university college in Flanders 
(Belgium), offering over 30 bachelor programs in 13 campuses in the 
Antwerp province. The university college, part of the KU Leuven 
Association, follows in the footsteps of Thomas More, the English 
humanist, scientist and author. In addition, the name “More” also refers to 
more course programs, more regional spread, more cooperation 
agreements, more horizons. Through state-of-the art education, applied 
research and scientific consultancy, Thomas More plays an important 

and strategic role in Flanders and the region.  

Within the More Media School, research focuses on innovation in media 

and communication, including future media concepts and businesses. 

Sector/target group 
Media & entertainment industry, marketing & advertising, tourism & 
leisure industry, education providers, real estate, …  

Proposal summary 
360 degree video, or video from every direction, currently is an emerging 
medium that allows viewers to explore content beyond the frame and feel 
like they are in the scene. Question is whether 360 video is a hype or a 
sustainable technology. This still remains unclear. This project has the 
aim to discover future possibilities and sustainable applications of 360 
degree video, to identify 360 degree video user experiences and needs 
and to detect sustainable business models in different industries making 
use of the technology. Through pilot projects we will transfer available 
knowledge and technologies to the target group. 

The project aims to deliver following results:  

- Overview of 360 degree video trends and possibilities 

- Overview of available technologies and how to use them. 

- Insight in needs, interests and experiences of different user 

groups and their willingness to pay. 

- A storytelling manual for 360 degree video  

- Findings and insights related to new business opportunities and 

models integrating 360 degree video 

- An overview of experiences and results from different pilot cases, 
worked out with participating companies, researchers and 

students.   

Participating organisations and companies will be involved actively during 

the project. 

Advantages for trade 
and industry:  

360 degree video offers new opportunities for different industries, from 
media & entertainment, tourism, to more business oriented industries 
(real estate, e-learning, security). This project primarily focuses on 
domains and industries where the economic added value of 360 degree 
video is clear: media & entertainment, marketing, journalism and tourism. 

http://www.thomasmore.be/
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360 degree video gives the opportunity to reach new or existing 
audiences in an innovative way and to accelerate innovations and the 
development of new business models. This will have a positive impact on 

job preservation and creation. 

Dissemination 
concepts:  

Dissemination through the users committees meetings, an online toolkit 
for 360 degree video, demo workshops, coaching and training for target 
companies, student works, publications in journals, conference 

participation, … 

Profile of additional 
partners:  

Research centres (applied research); companies/organisations from 
media & entertainment, marketing & advertising, tourism & leisure.  

Contact: 
Name: Bruno Koninckx 

Organisation: Thomas More University College / Media School - Memori 

E-mail: bruno.koninckx@thomasmore.be 

Tel: +32 (0) 15 369 302 

 


